
Step-by-Step Guide: Highlighting "Director" Role on 
LinkedIn for BD Team 

This guide focuses on helping the BD team leverage their LinkedIn profiles to 
showcase the "Director" role within their job titles or experience sections. It doesn't 
involve creating a separate "Director Job" on LinkedIn. 

Here's how to change your title on LinkedIn: 

For your current position: 

1.​ Log in to your LinkedIn account and navigate to your profile page. 
2.​ Click the "Me" icon at the top right corner of the homepage and select "View 

Profile". 

 

 

3.​ In your introduction section, locate your current position information. 
4.​ There should be a pen/edit icon next to your current title. Click on that icon. 

 

5.​ A pop-up window will appear. In the "Title" field at the top, enter your new title. 
6.​ (Optional) You can also edit other details like company name, dates of 

employment, or description within this window. 
7.​ Once you've made your changes, click "Save" to update your profile. 

 

Company Page Following and LinkedIn Company 
Page Branding  
 
1. Go to the website socialwick.com/linkedin/followers or 
socialplug.io/services/buy-linkedin-followers 
 

http://socialwick.com/linkedin/followers
http://socialplug.io/services/buy-linkedin-followers


​

 
 
2. Go to the services tab and select LinkedIn>LinkedIn Followers  
 
3. Enter the quantity of followers you want to purcahse for ex 1000 and 
seclect the purple box.​
​

 
 



4. Sign up and acknowledge to the terms and proceed with the Checkout​
​

 
 
5. Choose your payment method and pay the amount.  
​

 
 
 



Applying Branding to Your LinkedIn Company Page 
​
Steps: 

1.​ Access Your LinkedIn Company Page: 
○​ Log in to your LinkedIn account. 
○​ Click the "Work" icon in the top menu bar. 

 

○​ Select "Your Company Page" from the dropdown menu. 
○​ If your company page doesn't exist yet, you'll need to create one by 

following the on-screen prompts.​
 

2.​ Update Company Logo (5 minutes): 
○​ On your company page, click the small edit icon next to your current logo 

(usually a placeholder image).​
 

​
 

○​  
○​ In the pop-up window, select "Upload photo". 
○​ Choose your company logo from your device and click "Open". 



○​ A preview of your logo will appear. You can adjust the position and size 
using the on-screen tools. 

○​ Once satisfied, click "Save". 
3.​ Update Banner Image (5 minutes):​

 
○​ Click the large edit icon located directly below your current banner image.​

​

 
○​ Select "Upload photo" and choose a visually appealing image that 

represents your company's brand and offerings. 
■​ Consider using high-quality photos, illustrations, or graphics that 

are consistent with your brand colors and messaging. 
○​ Similar to the logo, you can adjust the position and size of the banner 

image using the on-screen tools. 
○​ Once satisfied, click "Save".​

 
4.​ (Optional) Update Company Description (10 minutes):​

 
○​ Click the "About" section on your company page. 
○​ Locate the "Company Description" area and click the edit icon (usually a 

pen icon).​
 



 

○​ Craft a compelling and concise description (around 200 words) that 
highlights your company's mission, expertise, target audience, and any 
unique value propositions. 

○​ Use strong keywords relevant to your industry to improve discoverability 
in search results. 

○​ Proofread your description carefully before clicking "Save". 

 

Creating a LinkedIn Sponsored Content Campaign 
​
This guide outlines the steps for creating a compelling LinkedIn Sponsored 
Content campaign to reach a targeted audience and achieve your marketing 
goals. 
 
Preparation: 
 
Define Campaign Goals: 
 
What do you want to achieve with your Sponsored Content? (e.g., brand 
awareness, lead generation, website traffic) 
Identify Your Target Audience: 
 
Who are you trying to reach with your content? (e.g., job titles, industries, 
company sizes) 



Gather Content Ideas: 
 
Look at successful LinkedIn Sponsored Content examples in your industry or 
from competitors. 
 
Consider different content formats (single image, video, carousel) based on 
your goals and the examples. 
Campaign Setup: 
 
Access LinkedIn Campaign Manager: 
 
Log in to your LinkedIn account and navigate to the "Marketing Solutions" 
section.​
 

 
 
 
Click on "Campaign Manager" to access the ad creation platform. 



Create a New Campaign: 
 
Choose "Create campaign" and select "Sponsored Content" as the campaign 
objective. 
 

 
 
Campaign Details: 
 

●​ Enter a campaign name for your own reference. 
●​ Set a campaign start and end date (optional). 

 
Targeting Your Audience: 
 
Targeting Options: 
 

●​ Under "Targeting", define your ideal audience using filters like: 
●​ Job titles, industries, and company sizes relevant to your goals. 
●​ Skills and interests of your target audience. 
●​ Geographic location targeting (if applicable). 

 



 
 
Content Creation: 
 
Choose Your Content Format: 
 
Select the format that best suits your content and goals: 
 

●​ Single Image Ads 
●​ Video Ads 
●​ Carousel Ads 

 
Upload Your Content: 
 
Ensure your visuals are high-quality, relevant to your audience, and meet 
LinkedIn's ad specifications. 
 
Craft a Compelling Headline: 
 
Keep it concise, clear, and attention-grabbing. 
 
Write Engaging Copy: 
 



Briefly explain your message, value proposition, and call to action (CTA). 
Budget and Optimization: 
 
Set Your Budget: 
 
Allocate a budget for your campaign based on your goals and resources. 
LinkedIn offers daily or total campaign budget options. 
​

 
 
Monitor Performance: 
 
Track key metrics like impressions, clicks, engagement, and conversions. 
Optimize Your Campaign: 
 
Based on performance data, refine your targeting, content, or budget 
allocation to improve results. 
Launch and Monitor: 
 
Review Your Campaign: 
 
Double-check all details before launching your campaign. 



Launch and Monitor: 
 
Start your campaign and track its performance through LinkedIn Campaign 
Manager. 
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